PROVIDING PERSPECTIVE:

CLOSING THE GENDER GAP

Women are ready, have market potential and are experienced financial transactors

CHALLENGE OPPORTUNITY

Closing the gender gap Women are ready
Closing the gender gap requires interventions Many women are equipped with the necessary skills and tools to be financially included. Some FlI
that bring more women into formal financial countries have successfully expanded the digital inclusion of women through mobile money. Others
services at a faster rate than that of men. have yet to tap into their potential for financial and digital inclusion.
More women were financially included in 2015 Closing the gender gap will require successfully tapping into women’s readiness for financial services
than in 2014 across most Fll countries. But, and using it to increase registered use.

the rate of financial services adoption among
women is at par or slower than that of men

in most countries, resulting in a stagnant or 2015: Women'’s readiness for financial and digital inclusion
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The next leap forward is to make formal financial services relevant to this large market of

financially excluded women by capitalizing on their experience, potential and readiness.
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